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Research-in-progress

*Willingness to accept the use of smart devices in retail stores

eLazarus's cognition-motivation-emotion framework

Primary appraisal Secondary appraisal Outcome

I?‘rand ParfE nce Willingness to
Adherence Expectancy Use
Technology
Adaptiveness :
Perceived e
Obijection to
Effort
: Use
Social Expectanc

Influence
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Thank you for your listening




